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WITH STAKEHOLDERS

Connected to many stakeholders

We Engage

Engaging with our stakeholders is key to ensuring that we fulfill We strive to engage our stakeholders through common impactful
our commitments to improve the quality of life. actions:
A global company like Sodexo is in a strong position to provide * We listen to our stakeholders and maintain a dialogue with them.
pragmatic responses to corporate citizenship challenges and e We influence practices at the sites where we operate and beyond.
make significant contributions as a corporate citizen. Through its worldwide presence, Sodexo employs 391,000 employees
and serves 50 million consumers daily. In addition, we have long-term
CIientSCor‘jsumers Employees pr_ofessional relaFionships with many organizations, including our
. // Local Communities clients and suppliers.
Suppliers “‘ / : By implementing the Better Tomorrow Plan across the 80 countries
" Host Countries y1imp ing _ : :
and 33,400 sites where we operate and by influencing the practices
—~ Governments of our stakeholders beyond that perimeter, the impact of Sodexo’s
International commitments will be second to none.
Organizations
\/\/7 We will develop a leadership position within networks, and support
Association/s// \ opportunities to meet and engage with stakeholders so as to be
/ recognized as the benchmark reference and sustainability leader.

/
NGOs Shareholders

a»
\e.:') We Engage

. . . . . . . KEY PERFORMANCE | FISCAL | FISCAL | FISCAL
We commit to dialogue with our stakeholders so as to influence their practices at the sites where we operate and beyond. INDICATORS 2009 2010 2011

% of countries where

We will train and coach our employees and engage them in programs and citizenship actions that contribute to a healthier and

EMPLOYEES . . Sodexo’s Senior
more sustainable lifestyle. ;
Leadership regularly
CLIENTS We will support our clients’ sustainability strategy and contribute to strengthening clients’ reputation. [at least once every
year] conducts a forum
. . . . o 88% of Group
CONSUMERS We will help consumers to adopt more healthy and sustainable practices. that brings together NEW 62.7% revenues
two or more groups of
SUPPLIERS We will engage our suppliers to improve sustainability in our supply chain and involve them in delivering our commitments. internal and external
_ ‘ ) stakeholders to talk
INSTITUTIONS We will reqularly consult external stakeholders on strategy and innovation. about the Better
Tomorrow Plan *
Sodexo will strive to regularly and accurately report on the progress of its commitments in order to ensure that the objectives set are achieved.
sodexo
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% WE ENGAGE

EMPLOYEE

STRATEGY

D Why Sodexo is engaged

The success of the Better Tomorrow Plan lies in our ability to
engage and create a dialogue with our employees, who are our
best ambassadors for stakeholders, which include our clients
and our consumers.

D How we get there

We supply our employees and managers with the essentials of

the Better Tomorrow Plan by:

* Providing employee sustainability training.

* Providing coaching on the Better Tomorrow Plan.

e Actively encouraging employees to participate in voluntary
programs that contribute to citizenship actions.

& HUNGARY @ BRAZIL € NORTH AMERICA
Sodexo introduced an internal program which focuses Sodexo has created a Sodexo conducted its first annual
on the environment and comprehensively integrates sustainability workshop Better Tomorrow Plan Recipe

its commitments, such as non-organic waste and which contains topics such Contest in April and May of
carbon footprint. The aim of the program is to draw as: Strategic Positioning, 2011 rtt'o st:jppo:t |nterntall culinary
employee’s attention to sustainable behavior and Fundamentals, Components E:geexltseinaivﬁa?t%n;g;ﬂb :verage
educate them on our environmental commitments, offer, Products, Better and o raise awareness of

such as the importance of recycling and reducing Tomorrow Plan, Sustainability Sl Gt e
energy consumption. Employees have been involved Initiatives, etc.The aim of the environment. nutrition

in the creation of the program, which made them the workshop is to exchange health and WeIIn‘ess, el
even more engaged, and willing to make full use of information. The workshop was communities.

all the communication tools. presented to all employees.

CONTENTS
Sodexo’s commitment:

We will train and coach our employees
and engage them in programs and
citizenship actions that contribute to a

healthier and more sustainable lifestyle.

® E-learning module
D E P LOYM E N T In 2010, we created an e-learning module to raise awareness among

our managers of the Better Tomorrow Plan. As of August 2011, 20,000
managers have been trained in 60 countries. The second phase of
D How we imp[ement our strategy our learning strategy is being launched with campaigns targeting
employees and external stakeholders. We will communicate via
interactive tools such as a rapid-learning videos, quizzes, tools for
deployment on-site, etc. The first campaign was launched in early
June 2011 to celebrate World Oceans Day on June 8.

To facilitate Sodexo management teams’ understanding of the
Better Tomorrow Plan and its appropriation by employees, we
have developed several tools.

® “Today | will...” posters See more information on our IMPLEMENTATION PROCESS section.
Every day, there are simple ideas we can implement on-site

to make practices more sustainable. With this goal in mind

and to help achieve Better Tomorrow Plan commitments, )
Sodexo has launched a poster campaign featuring a central
message: “Today, | will...” With up to three key messages per
We Do commitment, the poster campaign aims to engage our 20 1 2
employees, open up a dialogue and give them the keys to We will - d oh f traini
change their practices. A series of 45 posters has been created € witl pursue the second phase of our training
. . _ . and awareness process to support our teams in
in French, Spanish and English: one generic poster for the ) . :

S improving their knowledge of the Better Tomorrow
Better Tomorrow Plan, three posters for our priorities and 41 o . ) .

. ) Plan so as to facilitate its deployment in all countries
posters covering our 14 commitments. . .
and at the various sites.
N -
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CLIENTS

STRATEGY

D Why Sodexo is engaged

Sodexo is, by nature, a company that is fully engaged and committed
to performing on behalf of its stakeholders as a responsible company:
a services company comprising women and men who provide services
to others; an international company with a presence at 33,400 sites

in 80 countries; a company with strong social dimensions, employing
391,000 people around the world; and a business partner to its clients,
helping them to improve their performance not only in economic
terms, but in environmental and social terms as well.

Today, sustainability is a significant business opportunity,

because:

* Clients and markets look for commitment and visible
performance improvements to help them achieve their own
sustainability goals.

e Clients, consumers and employees are increasingly aware of the
connection between services and sustainability.

* Emerging regulatory schemes may increase the value of services
to clients and create commercial opportunities.

* There are opportunities to create direct value for clients.

D How we get there

To help support our clients’ sustainability strategies and
engage them on-site, our priorities involve:
* Regularly sharing best practices with our clients.
* Promoting Better Tomorrow client offers.
e Supporting our clients’ sustainability strategies by:
e Clearly promoting our engagement on-site via visible,
tangible indicators.
e Making our clients and their employees proud to be served
by Sodexo.
e Reporting on our measurable environmental improvements
at client sites.
e Communicating our value-added via cost savings and
expense prevention.

Sodexo’s commitment:

We will support our clients’
sustainability strategy and

clients’” reputation.

CONTENTS

We Engage

contribute to strengthening Y ,

DEPLOYMENT

D How we implement our strategy

In Fiscal 2011, we launched HANDS ON, a digital sustainability
newsletter published each month and sent to our major
International Large Accounts.

We strongly believe that the success of our Plan lies in our ability to
engage and create a dialogue with our clients. We have started to build
a sustainability strategy for some of our international large accounts
with the objectives of implementing joint actions that would benefit our
clients and consumers at the sites where we operate.

Understanding and fulfilling client expectations is fundamental
to our success as a client-centered organization. Sodexo utilizes

a specific methodology, called the Clients for Life® retention
process, to systematically ensure that both past and current
client expectations are well known to us, ultimately measured
through revenue retention. This methodology considers Sodexo’s
performance against clients” expectations, identifies the health

of relationships, service delivery and the required actions, and
monitors the results to build long-term relationships based on trust
and common goals.

This approach is being adopted throughout all Sodexo entities in
the world, with retention objectives for each entity. Before the
contract starts and after we have been awarded the contract, we
will request a formal meeting involving members of the client’s
team and ours. The outcome of the meeting is a clear set of joint
objectives and timeline for achievement. At the end of the first
year, we will schedule a meeting during which the client is asked to
articulate his expectations for the year to come.

Sodexo also consistently uses client surveys and reviews to
monitor our clients’ opinion of our service delivery and the health
of our relationships. Client retention on revenue is one of the
Group’s foremost indicators to demonstrate the health of our
company.

2011

e Launch digital sustainability newsletter.

e Create communication depot for information (FAQs).

» Systematically deploy the Better Tomorrow Plan for Corporate
International Large Accounts and the Education segment.

2012

e Create regular feedback loops.
e Create a forum for clients to exchange best practices.

e All countries promote the Better Tomorrow Plan for clients.

& WORLDWIDE

We have determined that food waste represents an opportunity
for Sodexo to clearly demonstrate our capacity to engage
extensively and to be a reference.

"Let’s do together what we cannot do alone": a Sodexo
worldwide initiative, enacted locally through initiatives that
involve the participation of Sodexo along with at least two or
more stakeholders. Combining our efforts, can deliver real and
concrete benefits to all the stakeholders involved and, of course,
ultimately the community.
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Sodexo’s commitment:

a»

®a® WE ENGAGE
ol We will help consumers to adopt more
healthy and sustainable practices.

CONSUMERS

STRATEGY

D Why Sodexo is engaged

@ 2. CONNECTING
e Facilitating networking among consumers:
e Creating collaborative platforms.
e Planning events, including presentations, classes, “lunch and
learn” sessions, webinars, radio programs, social media outlets

DEPLOYMENT

D How we implement our strategy

Our solutions are tailored to suit each client site according to the
priorities defined by our clients. Through the Better Tomorrow Plan,

and podcasts.

Our personal lifestyle choices are the primary drivers of chronic ! & ] ] )
e Developing a “proud member” attitude with regard to having

disease and rising healthcare costs. As consumers, we need to

think less about “getting care” from the medical system and more
about "taking care" into our own hands and staying as healthy as
possible. Consumer interest in sustainability issues is growing. Healthy
employees, students, and residents are more present, engaged

and productive. Sodexo wants to engage consumers in proactively
improving their health habits as a means of both limiting recourse to
medical intervention and improving consumer health.

D How we get there

Through a progressive three-step journey, we will help consumers
by influencing their behavior, by:

@® 1. EDUCATING

* Improving our consumers’ access to qualitative and quantitative
information regarding health, wellness and well-being issues.

* Providing nutrition and health education and coaching for
consumers to better address their nutritional concerns.

e Providing environmental education and coaching for consumers.

* Providing healthy, environmentally sound alternative choices.

* Creating a dedicated portfolio of offers that address all of our
clients’ concerns and priorities with regard to healthy eating
habits and sustainability.

e Inviting all consumers to propose ideas and improvements.

With our strategic partner Coca-Cola we launched a Hydration
Campaign, which started up in the United Kingdom and is to be
extended to other countries (Chile, United States Healthcare segment
and the Netherlands). The objective is to raise awareness of the liquid
consumption required, not only involving the liquids we drink, but also
liquids derived from the various food we eat.

SODEXO - FISCAL 2011 CORPORATE CITIZENSHIP PROGRESS REVIEW il WE ENGAGE

lunch or being served at Sodexo sites, and providing opportunities
for consumers to participate individually or collectively in
sustainability actions.

e Creating a virtual Better Tomorrow community.

@ 3.INVOLVING

e Putting in place ongoing educational initiatives, such as weight
management programs, nutritional counseling, health coaching,
online training courses and smoking cessation programs, and
tracking KPls.

The sustained effort to measure satisfaction at site level in an
integrated manner did intensify in 2010 at Sodexo, with over 1,500
sites participating in a globally aligned survey format, representing
a total of 277,000 interviewed end-users. Within Sodexo, 30 countries
are regular contributors to this satisfaction program. In total, over
536,000 consumers did participate in some form of satisfaction survey
during 2010. A total of 30 professionals are responsible for managing
this network of surveys.

Personix™ is a Sodexo proprietary tool used for analyzing and
clustering consumers’ expectations, needs and wants at site level;
as of January 2011, a total of 4,050 sites were audited in 35 countries.
This tool is now being made available progressively to all business
segments, starting with Remote Sites, Healthcare (hospitals), Defense
and Education (campus).

TESTIMONIAL

“I'd definitely buy food with the Marine Stewardship Council
(MSC) ecolabel now | know it’s worth it. It would be good to know

that you were supporting sustainable fishing.”

Rob, police community support officer and Sodexo consumer, attending the
MSC fortnight organized by Sodexo in the United Kingdom in November 2010.

we will encourage them to take part in national educational
programs or to develop their own by:

* Making information available.

» Organizing and managing activities/courses.

e Incorporating educational components into existing offers or offers

being created.

2012

e Providing online resources and telephone hotlines.
¢ Piloting diet coaching and cooking lessons.

¢ Piloting educational programs for children.

e Piloting schoolyard gardens with edible produce.

& UNITED KINGDOM AND
O IRELAND

The BTP App is an interactive platform for
smartphones to raise awareness and provide hints
and tips to employees, consumers and any other
person using a smartphone. Users can flip through
tips on how to reduce their energy consumption,
interactive information on sustainable fish labelling
or top 10 tips for a healthy diet and lifestyle. The

BTP App also offers handy features such as a
pedometer, 45 recipes using seasonal produce, and
a selection of MSC certified fish. It is even possible
to donate money directly to STOP Hunger! The App is
downloadable for free from Apple’s App store.
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SUPPLIERS

STRATEGY

D Why Sodexo is engaged

Our fundamentals, values and ethical principles serve as a
foundation for our Better Tomorrow Plan’s guidelines for
supplier relations. We operate within the spirit and letter
of the law, maintaining high ethical standards wherever we
conduct business. We actively seek business relationships
with suppliers who share our values and promote the
application of these high standards among those with whom
they do business, and we collaborate closely with suppliers
across the entire supply chain. This engagement helps us
bring the best ideas to the table for the benefit of both our
businesses and our brands.

D How we get there

Across the Sodexo Group, our priorities involve:

e Assisting our suppliers in meeting Supplier Code of Conduct
criteria.

* Providing supplier training sessions for small- and medium-
sized companies on such subjects as environmental standards
and diversity.

e Involving our suppliers in our STOP Hunger initiative.

e Involving our suppliers in pilot programs for special
projects, such as waste reduction and recovery.

e Creating regular feedback loops and forums for suppliers.

@ CHINA

2,750 Greeting Cards have been ordered and
sent to our clients, potential clients, suppliers
and other interested parties in China. For each
card sent, Sodexo donates 0.3 euro to our STOP
Hunger initiative, which will be used to improve
the Quality of Life of those most in need.

Sodexo’s commitment:

We will engage our suppliers to improve
sustainability in our supply chain
and involve them in delivering

our commitments.

DEPLOYMENT

D How we implement our strategy

During Fiscal 2010, we circulated a letter from our Chief
Executive Officer Michel Landel to the Chief Executive Officers
of our International Suppliers to inform them of our Better
Tomorrow Plan, and have begun to develop joint actions on a
global basis to deploy Better Tomorrow Plan initiatives at their
sites.

In our 80 countries, our sustainability teams also work with
external consultancy bodies to progress on environmental
issues and aid compliance with environmental regulations.

@® United Kingdom

° May 2011: Sodexo has joined Linking Environment And
Farming (LEAF) as a corporate member, the first of its kind
from the food and facilities management sector. LEAF will be
engaging with Sodexo’s suppliers to help them become LEAF
certified as well as supporting the company’s communication
activities with clients and customers.

* Sodexo is a member of SEDEX (Supplier Ethical Data
Exchange), a membership organization for businesses
committed to continuous improvement of the ethical
performance of their supply chains.

Sodexo is also the first food services company to promote
“Red Tractor” certification for produce grown or raised in the
United Kingdom.

& GERMANY

Sodexo hosted the event and participated in the working
group Food Service of the National Association of the
German Nutritional Industry on May 20th, 2011. Theme:
Sustainability in off-site market. Participants included
supplier, institutions, Sodexo and the WWF Germany.
Sodexo presented the Better Tomorrown Plan.

SODEXO - FISCAL 2011 CORPORATE CITIZENSHIP PROGRESS REVIEW
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2012

» Establish a supplier advisory board.

e Help small and medium-sized suppliers
through specialized training programs.

e Create supplier forums.

TESTIMONIALS

“We have already achieved much through fair trade and

this initiative will allow us to do even more. Better export
prices offer us higher security. On local markets, we were
selling at low prices and now our children have a real choice
to study longer. We also want to improve sanitation and
provide opportunities for all members to better equip and

restore their homes with sustainable materials.”

Justo Ulises Niio Urbina, President of APOBOVCHIRA, an association
with 285 producers.

“Over the past year, we have seen that
producers put their hopes in fair trade and
want to export their products at a fair price.
We expect in 2010 that about 12% of farmers’
organizations will be able to take charge of
their future through fair trade. Sodexo offers
opportunities for small banana producers.
Sodexo’s multiple client sites will help

raise awareness on fairly trade products,
which will increase the impact on farmers in

developing countries,”

Lily Deforce, director of Max Havelaar in Belgium.

*
sodexo
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% WE ENGAGE

INSTITUTIONS

STRATEGY

D Why Sodexo is engaged

Stakeholder engagement implies a willingness to listen and

to discuss issues of interest to Sodexo’s stakeholders. It is of
critical importance that we be prepared to consider changing our
aims and how we operate as a result of stakeholder engagement.
Since we seek to minimize negative and maximize positive
environmental and social impacts, stakeholder engagement

is one of the core skills and key activities that enables us to
successfully and effectively make this happen.

D How we get there

Across the Group, our priorities involve:

e Consulting with the various communities.

* Developing and putting in place a mechanism or procedure for
holding the organization accountable for its activities.

e Setting up a means of keeping communities informed of
Sodexo’s future prospects and plans.

DEPLOYMENT

D How we implement our strategy

* Sodexo is an active player and member of key
organizations such as the ORSE, BSR, IMS etc.

* In 2010 and 2011, we have established two global partnerships
with Marine Stewardship Council (MSC) and World Wildlife
Fund (WWF) - see page 8.

* We continue to organize stakeholder consultations, held in
the United Kingdom in 2010 and Germany in 2011.

TESTIMONIAL

Sodexo’s commitment:

We will regularly consult external
stakeholders on strategy and innovation.

Marine Stewardship Council (MSC)
In order to further develop our partnership with the MSC and
help transform the seafood market to a more sustainable

¢ Create a webinar for our managers on Sustainable Seafood
and invite MSC to present the certification and respond to
questions.

¢ Give Better Tomorrow Plan Champions the opportunity to
plan two-hour meetings with the local representatives of
MSC in
the countries

e Circulate the MSC newsletter to our teams.

World Wildlife Fund (WWF)

The team will focus on:

¢ Implementation and the establishment of measurable
indicators and targets. The seafood team’s short term focus
is finalizing the work plan and defining the scope of work for
the coming year and finalizing the work plan on aquaculture.

¢ Ensuring better communication and synergies between work
teams.

basis, we have defined an action plan:
¢ Release of a Sodexo partner page on the MSC website. .

“Sodexo decided in early 2011 to join ten other Belgian companies to create Be.Face, an association in Brussels
that seeks to take concrete action against all forms of exclusion, at the company level and in their environment.
In this association, Sodexo has chosen to invest particularly in two areas where its expertise is indisputable and
recognized by all: diversity awareness and support for sustainable employment. Through concrete actions such
as training and mentoring, Sodexo shows that sustainable development is not reduced to mere words!

Marc Bronne, Director of Be.Face
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& UNITED KINGDOM

e Series of private dinners on key themes of
the Better Tomorrow Plan, gathering key
stakeholders (government, NGOs, academics,
certification bodies, armed forces, etc.) and
a guest of honour (MP, leading expert in the
area, etc.).

* Senior stakeholder consultation on the Better
Tomorrow Plan hosted by Sodexo United
Kingdom and Ireland’s Chief Executive, Aidan
Connolly, at Windsor Castle. The consultation
gathered 30 key senior stakeholders around
6 tables matching the themes of the Better
Tomorrow Plan.

&€ UNITED STATES

Sodexo has taken part in a report from
sustainable innovation company SustainAbility
that aims to outline the problems of the global
food system and how we might begin to
rethink a future one. SustainAbility’s report
focuses on four areas. The first is to use a
reasonable amount of food resources. At

the same time, companies need to work on
eliminating waste. Information technology will
also become an increasingly important piece of
a better food system. Finally, it outlines the fact
that companies have to start meeting societal
needs, focusing on increasing accessibility to
nutritious food, paying attention to resource
constraints, and considering climatic impacts
on agriculture.
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Linkage table with our publications

This table of contents gives priority to the Corporate Citizenship Progress Review; where other documents refer to the same activities, they are therefore not cross-referenced. Where indicators

are not included in the Corporate Citizenship Progress Review but can be found in other Sodexo Group publications, we have cross-referenced these documents for users’ convenience.
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Society DMA Organizational governance 6.2 PR - p. 56-63 LA10  Average hours of training per year  Labour Practices 6.4 PR - p.19,30-31;
Fair Operating Practices 6.6 per employee. Human development and training in the workplace 6.4.7 HR
Community involvement and development 6.8
LAT1 Progl_rams for skills management  Labour Practices o 6.4 PR - p.30-31; HR
S01 Programs and practices that Economic, social and cultural rights 6.3.9 PR - p.56-59 and lifelong learning. Human development and training in the workplace 6.4.7
manage the impacts of operations  Community involvement and development 6.8 Employment creation and skills development 6.8.5
on communities. Employment creation and skills development 6.8.5
Wealth and income creation 6.8.7* LA12  Employees receiving regular Labour Practices b4 PR - p.30-31; HR
Respect for property rights 6.6.7 performance and career Human development and training in the workplace 6.4.7
development reviews.
502 Business units analyzed for risks  Fair Operating Practices 6.6
related to corruption. Anti-corruption 6.6.3 LA13  Composition of governance bodies  Discrimination and vulnerable groups 6.3.7 HR
and breakdown of employees per ~ Fundamental principles and rights at work 6.3.10
S03 Employees trained in Fair Operating Practices 6.6 category. Labour Practices . . 6.4
or?anization's anti-corruption Anti-corruption 6.6.3 Employment and employment relationships 6.4.3
policies and procedures.
LA14  Ratio of basic salary of men to Discrimination and vulnerable groups 6.3.7 HR; DI
S04 Actions taken in response to Fair Operating Practices 6.6 PR - p.26-27, women. Fundamental principles and rights at work 6.3.10
incidents of corruption. Anti-corruption 6.63 60-63 Labour Practices ) ) 6.4
Employment and employment relationships 6.4.3
S05 Public policy positions and Fair Operating Practices 6.6 PR - p.56-59, 102 neliifames @i vyrls i) Soelkl pratiedio BAL
participation in public policy Responsible political involvement 6.6.4
development and lobbying. Community involvement 6.8.3
o Organizational governance 6.2
S06 Contributions to political Fair Operating Practices 6.6 Not applicable Product Responsibility DMA Fair Operating Practices 6.6 PR - p.60-63, 100
parties, politicians, and related Responsible political involvement 6.6.4 Consumer issues 6.7
institutions by country. Community involvement 6.8.3
) Economic, social and cultural rights ) 6.3.9
S07 Legal actions for anticompetitive Fair Operating Practices 6.6 PR - p. 26-29 Life cycle stages for health and Promoting social responsibility in the value chain 6.6.6 PR - p.34-35
beﬁavior. Fair competition 6.6.5 PR1 safety impacts of products and Consumer Issues 6.7 40»51P-IHR '
Respect for property rights 6.6.7 service. Protecting consumers’ health & safety 6.7.4 '
Sustainable consumption 6.7.5
S08 Sanctions for non-compliance Fair Operating Practices 6.6 PR - p. 26-29 . . i
with laws and regulations \l/?ves;)lter::t fodr property r|grt1_ts gg;* Econontw_m. soqalland cultybr_?_ltrlghttﬁ . 222
ealth and income creation 8. : _ ; - romoting social responsibility in the value chain 6.
PR2 :'réugle;titgnosf gﬁg V%?mqganggdﬁ';h Consumer Issues 6.7 Not applicable
9 y : Protectingl consumers’ health & safety 6.7.4
Sustainable consumption 6.7.5
Labor DMA Organizational governance 6.2 PR - p. 28-33; HR
Labour Practices . 6.4 Consumer Issues
Fundamental principles and rights at work 6.3.10 rair marketing[ factual and unbiased information and 2; s
T ¢ product and ; air contractual practices 7.
LA1 Total workforce by employment type, ~ Labour Practices 6.4 HR PR3 Rt A II:JquuaiI'IIEdSE;VICe Protecting consumers’ health & safety 6.7.4 Not applicable
employment contract, and region. Employment and employment relationships 6.4.3 procedures. Sustainable consumption ) ) 6.7.5
Consumer service, support and complaint and dispute 6.7.6
LA2 Total number and rate of Labour Practices 6.4 PR - p.19; HR; DI E%suoclgttilgg and awareness 679
employee turnover by age group, Employment and employment relationships 6.4.3
gender, and region.
Consumer Issues . . .
LA3 Benefits provided to full-time Labour Practices ) ) 6.4 PR - p.30-31; HR E}ailrrcrgr?{rkaecttlﬂgi ;argtcut?cleasnd v firee] fifformmeiiion e 233
employees. Em%lpymentfand Emp(ljoym?flt relationships 222 PRA4 Incidents of non-compliance Protectingl consumers’ health & safety 6.7.4 Not applicable
onditions of work and social protection s concerning such labeling, Sustainable consumption 6.7.5 PP
Consumer service, support and complaint and dispute 6.7.6
resolution 6.7.9

* Indirectly relevant Education and awareness
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;. Global
m Reporting
Im‘ 'm‘ Ve~

GRI G3 GUIDELINES AND IS0 26000 CLAUSES

rbaTabonal
Organization for
Standmsrdiraion

Cross-
reference

Relevant GRI G3 Guidelines Disclosures 1S0 26000 Core Social Responsibility 1SO
Subjects and Themes 26000

clauses

- Disclosure on Management Approach
(DMA) or Performance Indicators

Consumer Issues
Protecting consumers’ health & safety
Sustainable consumption

SO OO O
ECRSESERERE]
oo~

PRS Customer satisfaction. Consumer service, support and complaint and dispute PR - p.100
resolution
Access to essential services*
Education and awareness
Consumer Issues
Fair marketing, factual and unbiased information and 6.7

Programs for adherence to - g H
PRé rules related to marketing faimcontractual practices 232 AR; PR
6.7.9

Consumer service, support and complaint and dispute
resolution
Education and awareness

communications.

Consumer Issues

Fair marketing, factual and unbiased information and
fair contractual practices

Consumer service, support and complaint and dispute
resolution

Education and awareness

Incidents of non-compliance
PR7 concerning marketing
communications.

Not applicable

oo o
NSNS
Loow

Complaints regarding breaches of Consumer Issues 6.7 -

PR8 customer privacy. Consumer data protection and privacy 6.7.7 Mot pprtlieztaile
) . Consumer Issues ) ) 6.7 )

PR9 Fines for non-compliance. Consumer service, support and complaint and dispute 676 Not applicable

resolution*

RO
&1
w

ENVIRONMENTAL CATEGORY

Environment DMA _?Egagr:s?:;%r:ﬁzrg‘?vernance 2% PR - p.64-95
. The Environment 6.5 PR - p.76-79,
ENI Materials used. Sustainable resource use 6.5.4 88-95
Percentage of materials used that  The Environment 6.5
EN2 are recyc(l;ed input materials. Sustainable resource use 6.5.4 PR = 2, B-28
Direct energy consumption by The Environment 6.5 ~ ~
EN3 primary energy source. Sustainable resource use 6.5.4 PR-p.21,80-83
Indirect energy consumption by The Environment 6.5 _ "
ENé primary source. Sustainable resource use 6.5.4 AR = 21, E-E
Energy saved due to conservation ~ The Environment 6.5
EN5S and efficiency improvements. Sustainable resource use 6.5.4 PR-p.21,80-83
Energy-efficient or renewable f
ENé energy based products and -Srngtginr:/zﬁnolgrpeesrgurce I 2g 4 PR -p.21, 80-83
services and reductions. -
Initiatives to reduce indirect "
; The Environment 6.5
EN7 fgdeg%gr?gsalémgegg_ and Sustainable resource use 6.5.4 PR-p.21,80-83
EN8 Total water withdrawal by source. gngtginryaiﬁgrpeesrgurce D 224 PR - p.21, 84-87
Water sources significantly The Environment 6.5 ~ ~
EN? affected by withdrawal of water. Sustainable resource use 6.5.4 PR-p.21,84-87

EN10

ENT1

EN12

EN13

EN14

EN15

EN16

EN17

EN18

EN19

EN20

EN21

EN22

EN23

EN24

EN25

EN26

EN27

EN28

EN29

EN30

Percentage and total volume of
water recycled and reused.

Biodiversity: location and size of
land owned, leased,managed.

Biodiversity: Impacts of activities,
products, and services.

Habitats protected or restored.

Strategjes for managing impacts
on biodiversity.

Number of [IUCN Red List species
and national conservation list
species.

Total direct and indirect
greenhouse gas emissions by
weight.

Other relevant indirect.
greenhouse gas emissions by
weight.

Initiatives to reduce greenhouse
gas emissions and reductions
achieved.

Emissions of ozone-depleting
substances by weight.

NOx, SOx, and other significant air
emissions by type and weight.

Total water discharge by quality
and destination.

Total weight of waste by type and
disposal method.

Total number and volume of
significant spills.

Weight of hazardous waste.
Discharges of water and runoff.

Initiatives to mitigate
environmental impacts of
products and services.

Percentage of products sold and
their packaging materials.

Sanctions for non-compliance
with environmental laws and
regulations.

Environmental impacts of
transportation.

Total environmental protection
expenditures.

* Indirectly relevant

SODEXO - FISCAL 2011 CORPORATE CITIZENSHIP PROGRESS REVIEW

The Environment
Sustainable resource use

The Environment
Protection of the environment & biodiversity, and
restoration of natural habitat

The Environment o .
Protection of the environment & biodiversity, and
restoration of natural habitat

The Environment
Protection of the environment & biodiversity, and
restoration of natural habitat

The Environment o .
Protection of the environment & biodiversity, and
restoration of natural habitat

The Environment
Protection of the environment & biodiversity, and
restoration of natural habitat

The Environment :
Climate change mitigation and action

The Environment
Climate change mitigation and action

The Environment .
Climate change mitigation and action

The Environment
Prevention of pollution

The Environment
Prevention of pollution

The Environment
Prevention of pollution

The Environment
Prevention of pollution

The Environment
Prevention of pollution

The Environment
Prevention of pollution

The Environment

Sustainable resource use

Protection of the environment & biodiversity, and
restoration of natural habitat

The Environment

Sustainable resource use

Promotin% social responsibility in the value chain
Sustainable consumption

The Environment
Sustainable resource use
Sustainable consumption

The Environment

The Environment
Sustainable resource use )
Promoting social responsibility in the value chain

The Environment
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PR - p.21, 84-87

Not applicable
PR - p. 68-75
PR - p. 68-75
PR - p. 68-75
PR - p. 68-75
PR -p.21,80-83
PR - p.21, 80-83

PR -p.21, 80-83

PR - p.21, 80-83
PR - p.21, 80-83
PR -p.21, 84-87
PR - p.21, 88-95
PR -p.21, 88-95

PR - p.21, 88-95

PR -p.21, 84-87

PR - p.64-95

PR -p.21,92-95
Not applicable
PR - p.21,80-83

PR - p.64-95
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OUR PUBLICATIONS

CORPORATE CITIZENSHIP

D Group reports

e Better Tomorrow Plan - Progress Review
* 2011 (English and French)
* 2010 (English, French and Spanish)
* 2009 (English and French)
e Corporate Citizenship Report
* 2011 (English and French)
* 2010 (English and French)
* 2009 (English and French)
» Sustainability report (interactive)
* 2011 (English and French)
* 2010 (English and French)
* 2009 (English and French)

D Country reports

* Belgium - Sustainable Development Report (Interactive)

» United Kingdom - Sustainable Development Report (Interactive)
e United States - Sustainable Development Report

e Dominican Republic - Sustainable Development Report

e France - Catalogue of good practices

D Awareness

* The “Better Tomorrow Plan” presentation (long and short;
English, French and Spanish)

e E-learning (English, French, Spanish, German, Italian,
Portuguese/Brazilian and Chinese)

» Catalogue of good practices (English)

* Leaflet (English, French and Spanish)

* Event planner (English and French)

» Posters (English, French and Spanish)

» Sustainable City by Sodexo (English and French)

D Awards

e Sustainable Development - External Recognition

D Newsletters

* HANDS ON - Newsletter (English and French)
2011 editions:

e February

* March - —

o April .

g Py

e June . “H

® August E. n

* September E __l

e October . =]
e

e North America e-letter

D Case Studies

e Wellness program (English and French)
e Sustainable Concierge services (English and French)

HUMAN RESOURCES

Promotion of labour relations; Responsible management

of restructurings; Career management and promotion of
employability; Quality of remuneration systems; Improvement
of health and safety conditions and Respect and management of
working hours.

D Report

e Human Resources Report
¢ 2011 (English and French)
¢ 2010 (English and French)
* 2009 (English and French)
* Human Resources Report (interactive)
¢ 2011 (English and French)
¢ 2010 (English and French)
2009 (English and French)

Click here to access
our document library

CONTENTS

D Case Study

e Your Future, So Sodexo (English and French)

HUMAN RIGHTS

Respect for freedom of association and the right to collective

bargaining and non-discrimination.

D Reports and newsletters

e Diversity and Inclusion Report
¢ 2011 (English and French)
¢ 2010 (English and French)
* 2009 (English and French)
« Diversity and Inclusion report (interactive)
¢ 2011 (English and French)
* 2010 (English and French)
2009 (English and French)

* Global Inclusion News (English, French and Spanish)

e October 2010
e January 2011
e May 2011
* October 2011
e Diversity and Inclusion - Facebook page

D Policy

* Human Rights policy (16 languages)
e Charter - Fundamental Rights at Work

D Press Releases

« Diversitylnc (English and French)
e SWIFt (English and French)

=
sodexo
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OUR PUBLICATIONS

ENVIRONMENT

Environmental strategy; Management of environmental impacts
from energy use; and Management of local pollution, protection
of water resources, waste management, management of
environmental impacts from transportation.

D Sustainable Fish and Seafood

e Sustainable Fish & Seafood Policy

* Sustainable Seafood Guide Species @

e Press Release - Fish and Seafood - E g
06/08/2011 (English and French)

e Video - Sustainable Fish and Seafood
(English and French)

* Quiz - Sustainable Fish and Seafood (English)

* Case Study - Sustainable Fish and Seafood (English and French])

D Case Studies

* Stop Wasting Food (English and French)

* Total Waste Management (English and French)

e Environmental Management at ACADIA (English and French)

* Fresh Local and seasonal fruits and vegetables (English and French)
* Meatless Monday by Sodexo (English and French)

* Endocube (English and French)

» Resource Recovery Program (English and French)

BUSINESS BEHAVIOUR

Product Safety [process and use); Integration of environmental
factors in the supply chain; Integration of social factors in the
supply chain and prevention of corruption.

D Policies

e Supplier Code of Conduct (20 languages)
e Statement of Business Integrity

D Press Releases

 E.Coli 26/05/2011 (English and French)
e Aspretto (English and French)
« Vitality (English and French)

D Case Studies

e Vivir Bien (English and French)

e Natural! (English and French)

¢ Workplace Health Promotion Programme
(English and French)

 Healthwise (English and French)

e Vitality (English and French)

e Aspretto (English and French)

* A dose of good health (English and French)

CORPORATE GOVERNANCE

Board of Directors; Audit & Internal Controls; Shareholders and
Executive Remuneration.

D Reports

* Reference Document
¢ 2011 (English and French)
¢ 2010 (English and French)
* 2009 (English and French)
e Annual report
¢ 2011 (English and French)
* 2010 (English and French)
¢ 2009 (English and French)
* Key figures (English and French)

D Press Release
e Sustainability Yearbook (English and French)

CONTENTS

Click here to access
our document library

We Engage

COMMUNITY INVOLVEMENT

Promotion of the social and economic development; Societal
impacts of the company’s products / services.

D Brochure
 Stop Hunger (English, French and Spanish)

D Awareness

e Poster Results Servathon STOP Hunger 2011

e Servathon video

¢ What Can | Do Guide - Create a Super Vegetable
Garden

e Video - Local Community Development

¢ Quiz - Local Community Development

D Press Releases

e Stop Hunger
(English and French)
e Servathon (English and French)

D Case Studies

e Servathon (English and French)

e Celebrating the Aborigines and Islanders
culture (English and French)

e Fostering local employability (English
and French)

 Super Vegetable Gardens (English and
French)

» Working with aboriginal communities (English and French)

* INSERXO (English and French)

e Setting up local businesses in North Mara
(English and French)

*
sodexo
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@ CONTACT

SODEXO GROUP

CORPORATE CITIZENSHIP DEPARTMENT

255, quai de la Bataille de Stalingrad
92866 Issy-les-Moulineaux cedex 9
FRANCE

bettertomorrow.groupfdsodexo.com
www.sodexo.com

Published by Sodexo, Group Sustainable Development Department
Design, creation and production by Imagepointcom @ / Tel: +33 1 30 44 22 39
Photo credits: Phovoir, iStockphoto, Fotolia, Sodexo Group media library.

STOP HUNGER

*
P sodexo

Quality of Daily Life Solutions

A Sodexo Initiative

—e

| o ———

A GESTURE IN FAVOR OF THE ENVIRONNEMENT

Sodexo is committed to managing its communication in a responsible manner. For our 2011
Corporate Citizenship Progress Review, we have promoted the use of electronic version and
reduced our printing needs. Using less paper and switching to sustainable paper conserves wood,
water and energy and help reduce pollution and waste.

D ABOUT THIS REPORT

Our Corporate Citizenship Progress Review is in its seventh consecutive year of publication
(since 2005). In this report, we seek to provide stakeholders with an insight into how we are
addressing our corporate responsibility challenges. This report relates to Sodexo’s operations
all over the world and covers the period from September 1, 2010 to August 31, 2011 (fiscal
2011). All references to “Sodexo” and “we” relate to the Sodexo Group.
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